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Abstarct

The purpose of this research study was to study the marketing mix of service users in
Phetchabun Province. To study the decision to choose the services and products of the
Government Savings Bank of the group of customers who receive services and make financial
transactions with the Government Savings Bank in Phetchabun Province and to study the
relationship between the marketing mix and the decision to use the services and products of the
Government Savings Bank in Phetchabun Province. The samples used in this research were
customers who used the services and products of the Government Savings Bank in Phetchabun
Province. The sample group used in this research was 100 customers who used the services and
products of the Government Savings Bank in Phetchabun Province. This research is a quantitative

research using survey research methods.

The study found that Marketing mix factors in each aspect Whether it is the
bank's products and services, the price, the distribution channel marketing promotion, personnel,
physical characteristics and process These factors affect the decision to use the services and
products of the GSB at a high level. which is related to the factors of customer service decision
with statistical significance at the 0.05 level. Each aspect of the marketing mix results in different
decisions depending on which factors the bank chooses to respond to customer needs. In order to

maximize benefits for customers who receive services with the bank.
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