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FACTORS AFFECTING DECISION MAKING ON ELECTRONIC DATA CAPTURE
(EDC) WITH TMBTHANACHART BANK PUBLIC COMPANY LIMITED

IN BANGKOK
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Abstract

An independent study on factors affecting decision making on electronic data capture (EDC) with
TMB Thanachart bank public company limited in Bangkok aims to survey entrepreneurial decisions and to
study the factors affecting EDC machine application, such as marketing mix factors (7Ps) and demographic

factors. In order to TMB Thanachart bank or facilitator of EDC bring the information to revise develop and
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improve the service to meet the needs of entrepreneur and to increase the quantity of EDC application. The
sample of this study was 200 entrepreneurs who decided to apply for EDC of TMB Thanachart Bank in
Bangkok area since 2021 until 2022. The researcher collected data by questionnaires. Then analyze with the
statistics of Independent T test and One way ANOVA. It was found that there were 3 marketing mix factors
(7Ps) affect to the decision to apply for EDC of TMB Thanachart Bank in the Bangkok, the statistical
significance at 0.05. That factors were price, channel of distribution and people, respectively. For the
demographic factors, it was found that the different status, education and income per month affect the
different EDC application of TMB Thanachart Bank in the Bangkok, the statistical significance at 0.05.

Keywords: Decision Making , Electronic Data Capture , Marketing Mix , TMB Thanachart Bank
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