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Marketing Mix Factors (7P's) Affecting Chinese Decisions to Buy Thai Products Via
Online Websites
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ABSTRACT

This research aimed to study the marketing mix factors (7P's) that influence Chinese
people's decision to buy Thai products through online websites. The variables used in the
study were marketing mix factor variables (7P's), product, price, distribution channel. In
promoting personal marketing, creating and presenting physical characteristics and processes
are independent variables And the dependent variable is the purchasing decision process The
research results were found that Marketing mix factors are essential to the Chinese decision

making of Thai products through online websites. In relation to the independent variable and
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the dependent variable, it was found that All independent variables were significantly related
to dependent variables. From the hypothesis testing, it was found that Marketing Mix Factor
(7P's) significantly influenced the decision to buy Thai products through the online website at
a level of 0.01, thus concluding the research results that the marketing mix factor influences
the decision to buy Thai products. Of Chinese people through online websites has been

significantly significant Which is based on the assumptions.
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