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ABSTRACT

This study aims to study Marketing Mix (7Ps) For Service Businesses That Affect
Service Satisfaction Siam Commercial Bank Company Limited. A sample group is people who
used in the study Is a person who has previously used the service of Siam Commercial Bank
Public Company Limited by using a specific sampling method for 405 people. The sampling
technique for this study is an mouth communication. Using questionnaires as a tool for data
collection. The dependent variables are demographic factors include occupational factors and
the monthly income factor. And marketing mix (7Ps). The methodology of the study has been
analyzed the results by statistics that are composed of frequency, percentage, standard

deviation and multiple linear regression at the significant level as 0.05

The results revealed that the most important affecting customers’ satisfaction with
the service quality of Siam Commercial Bank Public Company Limited was Physical Evidence;
bank reputation and image and modern tools and equipment that can serve customers fast,

followed by place, Process, Physical Evidence, and People, respectively.
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