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Abstract

The objective of this independent study is to study the integrated marketing
communication (IMC) influencing on online buying behavior in Bangkok. By a sample of 400
people in Bangkok. To collect questionnaires Data collection tools that us the statistics to
analyze were percentage, average, standard deviation.

The results showed that Most of them are female, aged between 25 - 34 years, single
status, bachelor degree education. Private company employee with an average monthly
income of 16,000 - 25,999 baht which using online trade media by relying on Integrated
Marketing Communication (IMC) which consists of advertising Promotion Public relations Using
salespeople Direct marketing and Activity marketing

Most of the consumers who use the service of integrated marketing communications
at a high level. When considering each aspect, it was found that The advertising, sales by sales
representatives, public relations, direct marketing which are the consumer interested. And The
activity Marketing, The consumer was focus at a moderate level. On the behavior buying, Most
consumers was shopped online 1-2 times a month at 48.5%, while the main reason for making
purchases online is 65.7% of convenience and the costing of making a purchase approximately
501 - 1,200 baht 45.7%

After considered on the relationship between variables Consumers with different
gender, marital status, and occupation influencing with the behavior of online buying. In
Bangkok is no different as for the consumers, the age, education level And the average
monthly income Different that influencing with online shopping habits In Bangkok Which is

different in some factors
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Integrated Marketing Communication (IMC) consists of advertising, promotion, Public
relations, Sales, Direct marketing and the Activity marketing does not affect the number of
online purchases within 1 month and the cost of online purchases and the Integrated
Marketing Communication (IMC) as Advertising, Public Relations And activity marketing
influencing with the main reason for making a purchase online.

Keyword : Integrated Marketing Communication (IMC)
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