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Abstract

The objective of the present study is to examine factors in the decision a making on
making a purchase on an online application in Bangkok metropolitan region. The data
analyzed in this study included differences of demographic factors - namely sex, age,
education level, occupation and income - together with marketing mix factors (4Ps) and
technology acceptance factors - namely product, price, place, promotion, technology
acceptance, security and privacy. The data were collected by online questionnaires
distributed to 202 people who made a purchase on an online application, and the collected
data were later analyzed by SPSS Statistics, a software package used for statistical analysis.
The findings show that four factors: 1) product place and technology acceptance factor,
2) security and reliability factor, 3) price quality and variety of products in application and
prompt delivery factor, and 4) public relations consumer communication and popularity of
application factor, were found to affect the decision-making on making a purchase on an

online application in descending order, with a significant difference at 0.05.

Regarding the result of demographic factors, occupational differences affect the
decision-making on purchasing on an online application. That is, students have a higher
mean of purchase decision than business employees. The results of the present study can
help executives and application developers create the online application system that can

satisfy customers’ needs more effectively.

Keywords: application, online products
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