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ABSTRACT

This research aimed to study growth of E-Sports before and during the spread of COVID-
19, and e-sports marketing feasibility. Key participants done through interviews consisted of
Chief Executive Officers and General Staffs of Thailand E-Sports Federation, E-Sports Network
(Thailand) Co., Ltd., Garena Thailand, Ampverese, Buriram United, and universities offering E-
Sports study. The findings found that E-sports grow the most during Covid-19 outbreak. So,
this signifies opportunity and marketing possibility. Information from document and key
informants exposed that E-Sports can be a career that generates income for related businesses

as well.

Keyword. Feasibility Marketing, E-Sports
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