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FACTORS AFFECTING CONSUMERS’ WORKFORCE-AGE CHOICE

KASIKORN BANK CREDIT CARD IN MUEANG DISTRICT, PHETCHABUN ROVINCE
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ABSTRACT

The purpose of this study was to study level of decisions and the factors affecting the decision-
making level in choosing Kasikorn Bank credit cards. Of the workforce-age population in the area of
Mueang District, Phetchabun Province. The aim of this study is to investigate the relationship between The
7Ps of The Marketing Mixs namely price, promotion, place, product, process, people and physical evidence
affects Different levels of decision-making to use Kasikorn Bank credit cards. By asking a sample group

of 400 observations.
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The results revealed that only Price marketing mix factor service providers and physical aspects
and the decision-making process for credit card selection by comparing products from stable financial
institutions. Affects levels of decision-making to use Kasikorn Bank credit cards. While testing for multiple

regression equations, it was found that the R-Square value was not statistically significant.
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