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ABSTRACT

This research was a quantitative research aimed at (1) to study the marketing mixes factors
affecting the purchasing decision of the savings lottery customers of Bank for Agriculture and
Agricultural Cooperatives (BAAC), Tha Daeng branch. Phetchabun Province (2) To study the decision to
buy savings lotteries for customers of the Bank for Agriculture and Agricultural Cooperatives (BAAC),
Tha Daeng Branch, Phetchabun Province. (3) to study the comparative study between personal factors and
the decision to buy savings lotteries of customers of Bank for Agriculture and Agricultural Cooperatives
(BAAC), Tha Daeng Branch, Phetchabun Province. The population studied consisted of 240 customers
who bought savings lottery tickets of bank customers. Data were collected using a questionnaire. The
statistics used for analysis were frequency, percentage, mean, standard deviation. t-Test,F-test (ANOVA)

and multiple regression analysis

The results of the study found that (1) marketing mixes factors Overall, they had the highest
opinion on the decision to buy the Bank for Agriculture and Agricultural Cooperatives Savings Lottery
(BAAC), Tha Daeng Branch, Phetchabun Province.(2) The overall decision to buy savings lotteries has
the most opinions; (3) gender, age, and occupation of the customers who have made the decision to buy
savings lottery tickets. BAAC is no different But on the other hand, the level of education and monthly

income of customers make different decision to buy savings lottery. with a statistical significance of 0.05

Keywords: marketing mixes factors, lottery purchasing decisions, purchasing lottery tickets

Bank for Agriculture and Agricultural Cooperatives (BAAC)
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