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The study of The Factors Affecting Fashion Clothes Purchase Decision through Social Network
(Facebook) of Working Age in Mueang District, Petchabun Province aimed to investigate the marketing mix
factors, purchase decision and the relation between the marketing mix factors and fashion clothes purchase

decision through social network (Facebook) of the working age in Mueang district, Petchabun province.
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The results indicated that the marketing mix factors related to the fashion clothes purchase decision
through social network (Facebook) statistically significant at the 0.01 level. The findings of multiple
regression analysis were the marketing mix factors influenced the fashion clothes purchase decision
through social network (Facebook) which revealed the value of multiple regression (R) at 0.833 and could

mutually predict at 69.4 percent (R =0.694) statistically significant at the 0.01 level.
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