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Abstract

The independent study on “marketing mix factors influencing consumer purchasing
decision for the coffee shop in Lom Sak district, Phetchabun province” aimed to 1) investigate the
marketing mix factors of the coffee shop in Lom Sak district, Phetchabun province 2) examine
consumer purchasing decision for coffee shop in Lom Sak district, Phetchabun province and 3) find
out the relation between the marketing mix factors affecting consumer purchasing decision for coffee
shop in Lom Sak district, Phetchabun province. This was the exploratory study and the data was
analyzed as the quantitative research. The sample were 100 consumers who visited the coffee shop in
Lom Sak district, Phetchabun province. The data was collected by wusing questionnaire as the
instrument. The statistics utilized for analysis were percentage, mean, standard deviation and Pearson
product moment correlation coefficient.

The results indicated 1) the marketing mix factors influencing consumer purchasing
decision for coffee shop in Lom Sak district, Phetchabun province revealed that the consumers
prioritized the marketing mix factors totally in the highest level; 2) the consumer purchasing decision
for coffee shop in Lom Sak district, Phetchabun province found that the consumers prioritized
purchasing decision generally in the highest level and 3) the result of hypothesis testing was the
marketing mix factors related to consumer purchasing decision for coffee shop in Lom Sak district,

Phetchabun province which was statistical significantly at .01 level
Keywords : Marketing Mix Factors, Purchasing Decision
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