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Abstract

This research aims to study the marketing mix. Affects consumers' decision to buy healthy
beverages. in Si Thep Subdistrict, Si Thep District, Phetchabun Province Objectives 1) To study and
compare between demographic factors. With the decision to buy healthy beverages and 2) to determine the
factors of marketing mix. That affect the decision to buy healthy drinks a questionnaire was used to collect
data from a sample of 386 people. Data were analyzed from the questionnaire. Using descriptive statistics
consisting of frequency, percentage, and mean, and using inferential statistics consisting of testing for
differences related to mean. and analysis of variance The results showed that differences in sex, age,
occupation, educational level and average monthly income Affects the decision to buy healthy drinks and
marketing mix factors Affects the decision to buy healthy drinks In terms of purchasing decisions in Si Thep
Subdistrict, Si Thep District, Phetchabun Province The results of the analysis revealed that the product did
not affect the decision to purchase healthy beverages. Purchase decision and price distribution and
promotion Affects the decision to buy healthy drinks.

Keywords : Marketing Mix Factor, Buying Decision, Functional Drink
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