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Independent research on factors affecting the decision making of leasing service from Highway
Company Limited “Somwang Ngern Sang Dai” Region lower north 6 province. The objective of this
study was to study the factors affecting the decision making of leasing service from Highway Company
Limited “Somwang Ngern Sang Dai” Region lower north 6 province. The initial variables consisted of 2
variables: independent variables consisting of product, price, places, promotion, people, process and
physical evidence. Dependent variables consisting of problem recognition, the information search,
evaluation of alternatives, purchase decision and post-purchase evaluation. This research is survey
research (survey research). The samples used in the study were customer who use leasing service at
“Somwang Ngern Sang Dai” Region lower north 6 province namely Phetchabun, Phitsanulok, Pichit,
Uttaradit, Sukhothai and Tak total 284 person. The instrument used for data collection was a
questionnaire. The statistics used in the study were percentage, mean, standard deviation and Pearson's
Product Moment Correlation Coefficient analysis at a statistically significant level of 0.05 The results
revealed that marketing mix (7Ps) The results revealed that marketing mix 7Ps factors aspect physical
evidence has affected the decision making of leasing service from Highway Company Limited “Somwang

Ngern Sang Dai” Region lower north 6 province at a high level with statistical significance at level 0.05
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