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ABSTRACT

This research study the objective of this research was to study the marketing mix that affects the
service users' decision to choose the AIS signal network service. In Phetchabun Province. The Objectives are
as follows: 1) to study the level of attitude about the marketing mix that affects the service users' decision to
choose the AIS signal network service. in Phetchabun Province 2) to study the marketing mix is related to the
service users' decision to choose AIS signal network service. and 3) to study at the sub-variable level that
products, prices, distribution channels, marketing promotions, personnel, processes, and physical components
Influence the service provider's decision to choose AIS signal network service. in Phetchabun Province or

not?

The sample group used in the research was 200 consumers who chose to use the AIS signal network.
This was quantitative research. Using questionnaires to collect data. The results of the study found that most
of the respondents were female, 119 people, representing 59.5%, aged 21-25 years, 73 people, representing
36.5%, and duration of use of the AIS signal network. 0-5 years of 151 people, representing 75.5%. In the
attitude level analysis, it was found that the respondents There was a very satisfactory attitude towards the
AIS signal network, it was also found that the marketing mix (Marketing Mix 7P's) was related to the decision
to choose the service provider's AIS signal network. in Phetchabun Province at very low positive, Meanwhile
at sub-variable level; products, and distribution channels. and marketing promotion Influence the decision to
choose AIS signal network service, price, personnel, process, and physical components. Does not influence

the service provider's decision to choose AIS signal network service. in Phetchabun Province
Keyword: Marketing mix, Service decision
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