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Abstract

An independent study on the marketing mix that influences the decision to choose Ploen Ploen
Coffee Shop, Lom Sak District, Phetchabun Province, with the objective of studying the market situation
in doing business of coffee business operators in Khao District. Kho How is Phetchabun Province? The
population in the study was coffee entrepreneurs in Khao Kho District. Phetchabun Province by studying
from a sample group of coffee shops in Khao Kho District Phetchabun Province. Both forms that are stand
alone shop Stand-alone, corner (Kiosk) and cart (Cart) stores in the population sample. and determining
the size of the sample By using a purposive sampling method from representatives of coffee shop

entrepreneurs in Khao Kho District. Phetchabun Province, a total of 21 shops. The research tools consisted

d
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of in-depth interviews (In-depth Interview). to interview coffee shop entrepreneurs in Khao Kho District
Phetchabun Province, 21 cases according to the analysis of the competitive situation of the market. For
investment or business by the Five Force Model that will be analyzed from all 5 pressures (Five Force
Model)

The results of the study revealed that competition within the same industry (Industry rivalry) of
the coffee shop business in Khao Kho District. Phetchabun is high. Threat of New Entrants and
Bargaining Power of Customers of Coffee Shop Business in Khao Kho District Phetchabun was at a
moderate level. Bargaining Power of Suppliers and Threat of Substitute Products or Services of Coffee

Shop Business in Khao Kho District Phetchabun is low.
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Barney (2001) Everyone can return their investment normally. The company can generate higher returns
than usual. can get a return higher than the expected value of the resources invested.

Grant (1998) Consistently high returns. Entrepreneurs earn consistently high returns over a long period of
time.

Mowen and Minor (1998) Consumer behavior refers to the study of purchasing units and exchange
processes related to obtaining, consuming and Restrictions on products, services, experiences

and ideas.
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Powell (2001) use resources efficiently. Entrepreneurs can use resources efficiently and cost-effectively.

Porter (1990) Products that are difficult for competitors to imitate. The product or service is unique. have
a distinctive appearance Difficult for competitors to imitate or procure.

Porter (1990) The average cost of all operations is lower than that of competitors. The average cost of all
operations is lower than that of competitors. since the procurement of raw materials production
of goods or distribution

Porter (1990) create added value to the product. Entrepreneurs can design new products that are different
and have a higher price than other companies' products.

Schiffman and Kanuk (1994) Need-seeking consumer behavior involves purchasing, using, evaluating the
spending of goods and services. expected to meet his needs

Solomon (1996) Consumer behavior refers to the study of processes in which individuals or groups are
involved. to select, purchase, use or consume any goods, services, ideas or experiences in order

to meet their needs and preferences
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