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FACTORS AFFECTING THE DECISION TO PURCHASE BAKERY OF CUSTOMERS

VIA SOCIAL NETWORK
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Abstract

The purposes of the study, factors affecting the decision to purchase bakery of customers via
social network, aims to 1) Study the decision to purchase bakery of customers via social network 2) Study

personal factors to purchase bakery of customers via social network 3) Study marketing mix of decision to
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purchase bakery of customers via social network and 4) Study marketing mix to decision to purchase
bakery of customers via social network. This study is quantitative study conducting the survey using the
online questionnaires as the instrument for the data collection. The samples were 400 people that used
social network. The statistics used in the analysis were Percentage, Frequency, Mean, Standard Deviation
and data analysis by Independent Sample T-test, One-way ANOVA, the difference is in pairs by means of
Fisher’s Least Significant Difference and Multiple Regression Analysis. The result of this study were 1)
The decision to purchase bakery of customers via social network were at the very high level, when
considering each aspect, it was found that the decision to purchase product had the highest level of mean
2) The gender of different customers affect to purchase bakery via social network that had no different,
but the ages and the salary per month of different customer affect to purchase bakery via social network
that had different. 3) The marketing mix had were at the very high level, when considering each aspect, it
was found that product had the highest level of mean and 4) The marketing mix that was the highest level
affect the decision to purchase bakery of customers via social network. This marketing mix was channel

of distribution.
Keywords: The marketing mix factor/ Purchase decision behavior
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