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This study aims to study the 4C's marketing mix that affects the behavior of ordering products on
the E-ordering platform of retailers (1) to study the ordering behavior (2) to study the relationship between
the marketing mix 4C's with retailer group on the E-ordering platform. This research was quantitative
research using a questionnaires as a tool for collecting data. The sample used in the study of retail stores
was 1,750 stores, as of a total of 400 questionnaires. The results of the study revealed that the behavior of
ordering products on the E-ordering platform of the retail group as a whole was at a high level. It was
found that in terms of purchasing products on the E-ordering platform, most of the retailer ordered 1
time/week at the amount of 1,000 — 5,000 baht. The type of product that is most frequently ordered is
cigarette products. A high appreciation of good service from the wholesale store were at a high level

which is consistent with the marketing mix concept 4 C's Robert F. Lauterborn, 1990
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