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Abstract

The purpose of this study was to 1) study the brand equity that affects the decision to purchase the
DIY chemical products of customers of Sept Chemical Co., Ltd., Chonburi province. 2) study the 7P
marketing mix factors that affect the purchase decision of DIY chemical products of customers of Sept
Chemical Co., Ltd., Chonburi province. 3) study the decision to purchase the DIY chemical products of
the company's customers Sept Chemical Co., Ltd. Chonburi province and 4) study the relationship
between brand equity marketing mix with the decision to purchase the DIY chemical products of
customers, Sept Chemical Co., Ltd., Chonburi province. The questionnaire is a tool to collect data from a

sample of 100, data were analyzed to explain the study results, frequency distribution, percentage, mean,
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standard deviation. test hypothesis by analyzing with statistical package SPSS using pearson product —
Moment Correlation Coefficient and multiple regression analysis.

The research found that 1) brand equity that affects the decision to purchase the DIY chemical
products of customers Sept Chemical Co., Ltd., Chonburi province, found that the perceived quality brand
awareness and brand loyalty affecting the decision to purchase the DIY chemical products of customers,
Sept Chemical Co., Ltd., Chonburi province. 2) 7P marketing mix factors that affect the purchase decision
of DIY chemical products of Sept Chemical Co., Ltd. customers, Chonburi province, found that price
affects the purchase decision of DIY chemical products of Sept Chemical Co., Ltd. customers. Chonburi
province. 3) The Company's customers' decision purchase the DIY DIY chemical products Sept Chemical
Co., Ltd. Chonburi province found that the customer group of Sept Chemical Co., Ltd. in Chonburi
province decided to purchase the DIY chemical products of customers from Sept Chemical Co., Ltd.,
Chonburi province. at a high level. 4) brand equity relationship brand Awareness perceived quality brand
loyalty with the decision to purchase the DIY chemical products of customers, Sept Chemical Co., Ltd.,
Chonburi province high level of affinity and brand affinity with the decision to purchase the DIY chemical
products of customers, Sept Chemical Co., Ltd., Chonburi province moderate relationship statistically
significant at the 0.10 level.

The results of the analysis of information about the decision to purchase the DIY chemical
products. Most respondents There are opinions on the decision to purchase the DIY chemical products of
the company's customers. Sept Chemical Co., Ltd. Chonburi Province There are opinions at a high level.
with a total mean of 4.31

When considering the items, it was found that I would go back and purchase the DIY chemical
products from Sept Chemical Co., Ltd. in the future. My opinion was at a high level. with an average of
4.52, followed by persuading, recommending, telling family, friends, acquaintances, people around to
purchase the DIY chemical products from Sept Chemical Co., Ltd. opinions at a high level. with an
average of 4.44 , Will decide to buy the most favorite DIY chemical products. The opinions are at a high
level. with an average of 4.32 when finding a product and meeting expectations, allowing you to make
decisions immediately with opinions at a high level with an average of 4.31 and the lowest mean are often
compiled to compare Information about DIY chemical products that are interested before making a
decision to purchase the DIY chemical products, opinions are at a high level. with an average of 3.95

hypothesis test results Brand value is related to the decision to buy chemical products. Brand
value correlated with purchasing decisions of DIY chemical products of customers of Sept Chemical Co.,

Ltd., Chonburi Province. at a significance level of 0.10
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hypothesis test results Marketing mix is related to product purchase decisions. The marketing mix
is related to the DIY chemical product purchase decision of customers of Sept Chemical Co., Ltd.,

Chonburi Province. at a significance level of 0.10
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