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ABSTRACT

Independent research aims to study Influence on decision maketing mix for the vehicle title loan
service of Muang Thai Capital Public Company Limited. This research in a quantitative research. The
sample group was 405 customers who came to use the vehicle title loan service of Muang Thai Capital
Public Company Limited in Bangkok. The instrument used for data collection was a questionnaire. Standard
Deviation and Multiple Regression Analysis

The research results showed that the influence of marketing mix per decision Choose to use the
vehicle title loan service that the overall picture was at a high level. The aspect with the highest average
value returned was the product, followed by the price aspect and the personnel aspect. and had a positive
relationship Statistical significance at the 0.05 level. When considering each aspect, it was found that The
influence of marketing mix in 4 aspects were physical aspect, service process, personnel, marketing

promotion Contributes to decision to use the car loan service.
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