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Factors That Affect the Decision — Making Behavior of Krung Thai Bank

in Bangkok and Perimeter
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Abstract

The objectives of this research were (1) to study the decision making of Krungthai Bank
users in the metropolitan area and vicinity (2) to study the market mix of Krungthai Bank's population in
Bangkok and vicinity. The sample group is the population of Krung Thai Bank users. 400 participants used
sampling, descriptive statistical analysis, including percentage, mean, standard deviation, and Pearson
correlation statistics.

The results of the study found that (1) the service behavior of the majority of the population used
Krungthai Bank services on weekdays and 13.00-15.00 hours with the objective of using Krungthai Bank
services, namely to transfer money due to the service and speed, (2) demographics, the majority of service

users are female, have civil servant occupations, (3) marketing mix. (4) The decision to use Krung Thai
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Bank services. (5) Testing hypotheses by analyzing Pearson correlation values. It was found that the market

mix factors significantly influenced Krungthai Bank's decision making behavior at the level of 0.05.
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