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Abstract

The objectives of research are 1) to study the marketing mix factors of the pet supplies business.
2) study the consumer’s decision to purchase pet supplies. 3) study marketing mix factors that influence the
buying decision on pet supplies in Krung Thep Maha Nakhon. Questionnaires was used as a tool for data
collection from probability sampling of 405 people. Statistical analysis methods included percentages,
means, and standard deviations. Hypothesis testing was conducted using multiple regression analysis. The
research findings revealed that the marketing mix factors significantly influence the decision to purchase

pet supplies in Krung Thep Maha Nakhon. The marketing mix factors were product, place and promotion.
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