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Abstract

This research has the objectives To study consumer behavior in living in a cashless society of people
aged 23-43 years old in Lam Luk Ka District, Pathum Thani Province. A study of technology acceptance
factors and marketing mix that affect consumer behavior of 398 people. Data were analyzed using statistics:
frequency, percentage, mean and standard deviation. Test the hypothesis using multiple regression analysis.
The research results from the hypothesis testing of technology acceptance and marketing mix found that
technology acceptance factor that affects consumer behavior aged 23-43 years old, Lam Luk Ka District,

Pathum Thani Province, including intention to use and practical use and marketing mix factors that affect
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consumer behavior aged 23-43 years, Lam Luk Ka District, Pathum Thani Province, namely price,

distribution channels promotion and maintaining privacy Statistically significant at the .05 level.
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