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The Influence of Marketing Mix

on electric car purchase decision in Bangkok Metropolis
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Abstract

The objective of this research is to study the following aspects:1)To examine the importance
level of marketing components of electric vehicles.2)To study the decision-making process for purchasing
electric cars.3)To analyze personal factors that influence the decision to purchase electric cars.4)To study
marketing components that impact the decision to purchase electric cars. The research sample consists
of 400 participants residing in the Bangkok Metropolitan Area. The data collection tool used was a
guestionnaire. The study found that the sample group primarily consisted of males aged between 41-50

years, with a marital status of married, holding a bachelor's degree, engaged in private business, and
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earning an average monthly income exceeding 15,000 Baht. The hypothesis testing was conducted using a
one-way ANOVA to compare the differences between the decision to purchase electric cars and various
personal factors. The statistical analysis revealed that significant differences in the decision to purchase
electric cars exist concerning gender, age, education level, and occupation at a significance level of .05.

Regarding the marketing components of electric vehicles, the overall perception was found to be
highly favorable, with an average score of 4.54 when ranked from highest to lowest. In descending order,
the aspects with the highest score were price, followed by personnel, distribution channels, service
processes, physical characteristics, marketing promotions, and products/services. Regarding the decision-
making process for purchasing electric vehicles, the overall perception was also highly positive, with an
average score of 4.53 when ranked from highest to lowest. In descending order, the aspects with the
highest score were perceived needs and alternative evaluation, followed by post-purchase behavior,
information search, and purchase decision. The study also examined the correlation between marketing
components and the decision to purchase electric vehicles. It was found that the independent variables
used in the testing did not suffer from multicollinearity issues and showed statistically significant

relationships, consistent with the proposed hypotheses.
Keywords: Marketing mix. Decision to buy an electric car
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