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Abstract

This study aims to study the factors that affected the decision to buy working clothes
through social media (TikTok) of consumers in the Administrative Office of the Criminal Court.
This research is a quantitative research by choosing the convenience sampling. Data collection
of 144 civil servants, government officials and employees in the criminal court's office.
The statistics used to analyze the data by percentage, average and standard deviation, compared
differences with one-way ANOVA and pairwise heterogeneity testing by multiple regression
analysis.

The study were as follows the factors that affected the decision to buy working clothes
through social media (TikTok) of consumers in the Administrative Office of the Criminal Court.
In terms of age, education level and different professions affected the decision to buy working
clothes through social media (TikTok) of consumers was not different, while the differences of
genders and monthly incomes factors affected the decision to buy working clothes through
different social media (TikTok) and the online marketing mix factors. In terms of marketing
promotion, distribution channels, products and privacy, personal services and prices affected

the decision to buy working clothes through social media (TikTok), in descending order.
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