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Abstract

This study aims to study Influence of marketing mix factors on decision-making behavior the Decision to
Purchase Cannabis Drink of Population in Lat Phrao District, Bangkok The sample used in the research
was the population in Lat Phrao, Bangkok. The researcher used questionnaire as a tool to collect data.
Descriptive statistics are used to characterize data with basic statistics, including frequency, percentage,
mean, and standard deviation, and inferential statistic, to describe the relationship between two variables.
The results of the research showed that the demographic factors of the sample population of 399 people,
mostly female, with the majority of the population aged between 26 - 35 years, having a bachelor's degree,
and having a career as a government official/official. Income 10,001 — 20,000 baht and mostly single
status. Marketing mix factors The majority of the respondents had the greatest opinion on the product was
that the brand of beverage was the most widely known. In terms of price, the price is appropriate to the
quality of the drink. In terms of distribution channels, the beverage has a variety of channels to buy such

as online and convenience.
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