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Abstract

A research study Marketing Mix Affecting User Satisfaction of GHB Mobile Banking Application
Service in Huai Khwang District Bangkok The objectives of this research were 1) to study the satisfaction
of users of the GHB Mobile Banking Application in Huai Khwang District; 2) To study the marketing mix
of mobile banking application service providers of the Bank of Thailand in Huai Khwang District. 3) To
study the marketing mix that affects the satisfaction of users of GHB mobile banking application services
in Huai Khwang District. Bangkok This research is a quantitative research. Exploratory study methods were
used. The questionnaire was used as a tool used to collect data. The sample group used in this research were
users of the Bank of Thailand's mobile banking application in Huai Khwang District. Bangkok, 400 people.
Descriptive statistics were used to analyze the data, including percentage, frequency, standard deviation.
Test hypotheses and report results with inferential statistics. using multiple regression analysis

The results of the research revealed that 1) the satisfaction of users of the Bank's mobile banking
application in Huai Khwang District. Bangkok The overall level is very high. When considering each side,
it was found that the side with the highest average was the convenience received from the service. 2) The
marketing mix that affects customer satisfaction application service users Mobile Banking of GHB in Huai
Khwang District Bangkok The overall level is very high. When considering each side, it was found that the
side 3) Marketing Mix Affecting Consumer Satisfaction of GHB Mobile Banking Application Service in
Huai Khwang District Bangkok There was a statistically significant positive relationship at .05. When
considering each aspect, it was found that there were 3 aspects: product, price and marketing promotion.

Affects the satisfaction of users of GHB mobile banking applications. in Huai Khwang District, Bangkok
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