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Abstract

The purposes of this independent study were 1) to study the factors influencing the decision-
making behavior in purchasing residential properties 2) to study the population factors affecting the
decision-making behavior and 3) to study the marketing mix factors impacting the decision-making

behavior. The sample of the study was 426 persons working in the Ministry of Public Health in
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Nonthaburi Province. The data was analyzed using statistical methods as frequency, percentage,
mean, standard deviation, one-way ANOVA, and multiple regression analysis. The findings indicated
that demographic factors affecting the decision-making behavior in purchasing properties are
marital status and average monthly income at the 0.01 statistical significance level and gender and
travel expenses at the 0.05 statistical significance level. While marketing mix factors affecting
the decision-making behavior in purchasing properties are price and distribution channel at the

0.01 statistical significance level and product at the 0.05 statistical significance level.
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