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Abstract

The purpose of the study, the factors affecting the decisions to use online food delivery
application service in Nonthaburi metropolitan region, are (1) To study the marketing mix factors to use
online food delivery application service of the Nonthaburi metropolitan region. (2) To study the decisions
to use online food delivery application service of the Nonthaburi metropolitan region. (3) To study Factors
affecting the decisions to use online food delivery application service of the Nonthaburi metropolitan
region. This study is a quantitative study conducting the survey using the questionnaires as the instrument
for data collection. The samples were the 400 people that used social media of the Nonthaburi
metropolitan region. The descriptive statistics for analyzing the data included percentage, mean and
standard deviation. The hypothesis was tested, and the inferential statistics were reported. Analyzed by
using Enter Multiple Regression.

The results were as follows. Firstly, the decisions to use online food delivery application service
of the Nonthaburi metropolitan region were at the high level, when considering each aspect, it was found
that the purchase decition aspect had the highest level of decition at a high level. Secondly, the marketing
mix factors to use online food delivery application service of the Nonthaburi metropolitan region were at
the high level, when considering each aspect, it was found that the product aspect had the highest level of
marketing mix at a high level. Thirdly, marketing mix had the statistically significant and positive
influencing with the decisions to use online food delivery application service of the Nonthaburi
metropolitan region at the significance level of .05. When considering each aspect, it was found that 4
aspects is product, price, place and promotion, are related to between decisions and marketing mix in to
use online food delivery application service in Nonthaburi metropolitan region.

Keyword: Decisions, Marketing mix
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