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Abstract
The objective of this research is as follows: (1) to study the relationship between Marketing mix
(4Ps) factor that influence the decision to choose cafe restaurant service in Phra Nakhon Si Ayutthaya (2)
to study the demography were considered factors for choosing a cafe restaurant in Phra Nakhon Si

Ayutthaya. The sample used in this research was service users or used to use a cafe restaurant. in Phra

Nakhon Si Ayutthaya Province 400 people. The convenience sampling method was used to analyze statistics
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such as percentages, means, standard deviations. And the inferential statistics included t-test , One-Way
ANOVA and multiple regression analysis. Results were that the marketing mix factors influencing the
decision to choose café restaurants service in Phra Nakhon Si Ayutthaya province included product,
Distribution channels Service process In terms of products and marketing promotions. As for demographic
factors that are different, such as age, status, level of education and average monthly income Have decided
to use a cafe type restaurant service. in different provinces of Phra Nakhon Si Ayutthaya The behavior of
consumers in choosing a cafe restaurant service. in Phra Nakhon Si Ayutthaya Province Overall, it was at
a high level. when considering each aspect It was found that consumers gave importance to post-purchase

behavior the most with a statistical significance of 0.05.
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