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THE DECISION TO RENT APARTMENT TYPE HOUSING IN BANG PHLAT

DISTRICT, BANGKOK, ANALYSIS OF MARKETING MIX FACTORS AND BEHAVIOR
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Abstract

Objectives of this research To study the importance The decision to rent apartment-type housing
in Bang Phlat District, Bangkok ,Analysis of marketing mix factors and behavior Tenant behavior
Demographic information That affects the decision to rent accommodation, living in the apartment type, Bang Phlat
District, Bangkok This work is a quantitative research using a questionnaire with a sample of 400 samples as a tool for
collecting data. By analyzing the data by finding frequency, percentage, mean, and standard deviation . and inferential
statistical analysis, t-value, F-value, LSD value and statistical significance level at 0.05 and multiple regression statistics.
As for investing in this type of business, it takes a lot of money to invest. The researcher conducted the study in order for
this research to be used as information. For entrepreneurs to use in Reducing business risks or planning strategies that Get
the highest profit The population used in the study is people with experience in renting housing. or residence Apartment
type for residences in Bang Phlat District, Bangkok The researcher took various factors including the 7 P's of the
marketing mix as well as the concept of characteristics. Demography and behavior are used as a conceptual framework.
For use in the study, used in factor analysis in the section Marketing mix, behavior that affects the decision to rent
apartment-type housing in Bang Phlat District, Bangkok Results of the study after analyzing the aforementioned factors
It was found that the factors affecting the decision to rent housing in Bang Phlat District Bangkok has 2 factors: internal

management factors and external factors, respectively.
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