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MARKET INGREDIENT FACTORS AFFECTING CONSUMERS’ DECISION TO BUY
FROZEN FOOD IN AO NOI SUBDISTRICT, MUANG DISTRICT, PRACHUAPKHIRI

KHAN PROVINCE
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Abstract

The objectives of this research are: 1. To study demographic factors that correlate with consumers'
frozen food purchasing decisions in Ao Noi Subdistrict, Muang District, Prachuap Khiri Khan Province
2. To study the marketing mix that correlates with consumers' frozen food purchasing decisions in Ao Noi
Subdistrict, Muang District, Prachuap Khiri Khan Province A sample of 400 people was used using

questionnaires as a study tool. Statistics used to analyze descriptive data include frequency, percentage,

mean, standard deviation. The results of the study showed that 1) most consumers are male, aged between
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31-40 years old, with a bachelor's degree, most of whom are employed as civil servants/state enterprise
employees with an income of 15,000-25,000. 2) Demographic factors do not affect consumers' decision to
buy frozen food in Ao Noi Subdistrict, Muang District, Prachuap Khiri Khan Province. 3) Marketing mix
factors that affect consumers' decision to buy frozen food in Ao Noi Subdistrict, Muang District, Prachuap
Khiri Khan Province, namely products, distribution, and marketing promotion, were statistically significant

at 0.05
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