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FACTORS AFFECTING THE DECISION TO PURCHASE APPLE BRAND

SMARTPHONES AMONG CONSUMERS IN BANGKOK
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Abstract

This research aims to 1) study the decision-making process of consumers in Bangkok when
purchasing Apple brand smartphones, 2) compare the purchasing decision process of Apple brand
smartphones among consumers in Bangkok, categorized by gender, education level, average monthly
income, marital status, and occupation, and 3) investigate the marketing mix factors that affect the decision-
making process of purchasing Apple brand smartphones among consumers in Bangkok, using a sample size

of 400 individuals. This quantitative research analyzes data from questionnaires using
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statistics, percentages, means, standard deviations, hypothesis testing with t-Tests, F-Tests (ANOVA), and
Multiple Regression Analysis.

The study found that 1) demographic factors such as education level, income, and marital status
significantly influence the decision-making process of purchasing Apple smartphones, whereas differences
in gender do not significantly affect the decision-making process. 2) Among the marketing mix factors,
price does not significantly influence the decision-making process, while product factors, distribution

channels, and promotional activities significantly impact the purchasing decision.
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