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FACTORS AFFECTING CONSUMER’S DECISION OF BAKERY IN

MUEANG DISTRICT, ROI-ET PROVINCE
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Abstract

The objectives of this independent study were (1) to study the marketing factor levels of consumers
in the municipal area of Mueang District, Roi Et Province, (2) to examine the decision-making levels of
consumers regarding bakery purchases in the municipal area of Mueang District, Roi Et Province, and (3)
to investigate marketing factor components influencing consumers' decisions to purchase bakery products
in the municipal area of Mueang District, Roi Et Province. The study utilizes a sample group of 400
individuals and employs a quantitative research approach, utilizing a questionnaire as the research tool. The
statistical analyses include percentages, means, standard deviations, independent sample t-Tests, one-way
ANOVA (F-Test), and multiple regression analysis to assess differences between two independent variables
and analyze the variance and Multiple Regression Analysis.

The research results revealed that (1) demographic factors, including gender, age, education level,
occupation, income, and consumer status, do not significantly affect the decision-making process of
purchasing bakery products. (2) Marketing factors such as product, price, distribution channels, marketing
promotions, and service processes do not have a significant impact on the decision to purchase bakery
products. However, environmental factors and personnel, which are also considered marketing components,
do influence the decision-making process for purchasing bakery products.

Keywords: Marketing Mix Factors, Buying Decision process, Bakery
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