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ABSTRACT

Research on Factors affecting the Consumer’s Buying Decision of ready-to-drink
herbal drinks Yen Yen brand in Bangkok. This research aims to achieve the following
objectives. To study the decision to buy ready-to-drink herbal drinks Yen Yen brand of
consumers in Bangkok. To study the comparison between demographic factors and the
decision to buy ready-to-drink herbal drinks Yen Yen brand of consumers in Bangkok. To
study the factors of the marketing mix that affect the decision to buy ready-to-drink herbal
drinks Yen Yen brand of consumers in Bangkok. A sample of 400 people was utilized. It is
quantitative research. Using questionnaires as a study tool statistics used for analysis include
percentages, mean, standard deviation, t-Test, One Way ANOVA and Multiple Regression
Analysis. As a result of the study, all 4 marketing mix factors per ready-to-drink herbal drinks
and Yen Yen brand Overall, there is a high level of opinion. The decision to buy ready-to-
drink herbal drinks Yen Yen brand overall has a high level of opinion. Different gender, age,
and income demographic factors have a decision-making for buying ready-to-drink herbal
drinks Yen Yen brand is no different. Different levels of education and occupation have
shown statistically significant differences in the decision-making for purchasing the Yen Yen
brand of ready-to-drink herbal drinks at the 0.05 level. Product marketing mix and marketing
promotion factors affect the decision-making for ready-to-drink herbal beverages Yen Yen
brand of consumers in Bangkok. The price and distribution channels do not affect the

decision-making for consumers in Bangkok when it comes to purchasing the Yen Yen brand

of ready-to-drink herbal drinks.

Keywords : Marketing Mix, Purchase decision-making
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