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The 4C's marketing mix that affects the decision-making behavior

of purchasing chili paste of consumers in Bangkok metropolitan region.
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Abstract

This study has a purpose 1) To study the 4C's marketing mix that influences the purchasing decision
of consumers in Bangkok metropolitan region. 2) To study the decision-making process in purchasing chili
paste of consumers in Bangkok metropolitan region. 3) To study the comparison between demographic
factors and the purchasing decision of consumers in Bangkok metropolitan region. To use the information
obtained from the research results to further develop production plans. To be in line with consumer needs
with the utmost efficiency It is beneficial to entrepreneurs for using the information obtained from the study
to formulate strategies in marketing competitions to gain a competitive advantage. This study is a research
study using a random sample of 400 consumers in Bangkok metropolitan region, which is a quantitative
research study. (Quantitative Research) by collecting data by surveying through online questionnaires

(Online Questionnaire) using Google Form as a survey tool and the statistics used to analyze data include:

a Y 4 a a
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Frequency, Percentage, Mean, Standard Deviation, T-test, F-test: One-Way ANOVA and Correlation
Coefficient to test the relationship between independent variables and based variables.

The results of the study showed that the most of respondents were female. Most ages are between
21 - 30 years old. Most occupations are Civil servant/government employee The average monthly income
of the majority of the sample respondents is between 15,000 - 30,000 baht. Their marital status is mostly
single. The number of family members currently living with them is mostly 2 - 3 people. The type of chili
paste obtained Given the popularity of the sample, the majority of respondents were Crispy Shrimp
Paste/Skewered Shrimp and the amount of chili paste that is most often purchased is 50 grams and the cost
of purchasing chili paste each time is mostly between 50 - 100 baht.

The results of analysis of the level of opinions about 4C's marketing mix. Overall is at the level of
strong agreement. In order is consumer needs The average is 4.486 in communication. The average value is
4.459 in terms of consumer costs. The average value is 4.291 and the convenience of purchasing by
consumers The average value is 4.050 respectively.

The results of the opinion level analysis of the decision-making process for purchasing chili paste.
The overall picture is at the level of strong agreement. Arranged in order: Post-purchase behavior The
average is 4.444 for purchasing decisions. The average was 4.401 in terms of the process of
recognizing/acknowledging problems or needs. The average is 4.308 in the evaluation of alternatives. The
average value is 4.263 and information seeking the average value is 4.262 respectively.

Hypothesis test results about Demographic factors classified by gender, age, occupation, average
monthly income, marital status, number of family members currently residing. Popular types of chili paste
The amount of chili paste that is most frequently purchased The cost of purchasing chili paste each time. It
can be concluded that different demographic factors result in different decision-making processes for
purchasing chili paste among consumers in Bangkok metropolitan region, except for the type of chili paste
that is popular. As a result, the decision-making process for purchasing chili paste for consumers in Bangkok
metropolitan region is no different. The statistically significant at a level of 0.05.

Hypothesis test a result about the 4C's marketing mix that influences the decision-making process
for purchasing chili paste for consumers in Bangkok metropolitan region is consumer demand. Convenience

of purchasing for consumers and communication statistically significant at a level of 0.05.
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