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The Influence of Marketing Mix on Decision to Purchase Government Lottery through the
Paotang Application of Personnel under State Audit Office of the Kingdom of Thailand

(Headquarters)
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Abstract
The study aimed to describe the level of purchase decision, compare purchase decision with
personal factors, and examine causal relations between marketing mix and decision to purchase government
lottery through the Paotang application of personnel under State Audit Office of the Kingdom of Thailand

(headquarters). The sample consisted of 142 people, selected by proportional stratified random sampling.
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Data were collected through reliability-tested questionnaire and analyzed via mean, standard deviation,
t-test, Mann - Whitney U Test, analysis of variance, and multiple regression analysis. The findings revealed
that decision to purchase government lottery through the Paotang application was at high level. Education,
type of personnel and the type of department caused different viewpoints on purchase decision.
The distribution channel aspect of the marketing mix had the most influence on purchase decision, followed
by products and sales promotions, respectively.

Key words : Government lottery, Paotang application, Marketing mix, Decision to purchase
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