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Abstract

The objectives of this research are 1) to study and compare demographic factors that affect the
decision to purchase products through online applications of consumers in the digital era in Suphanburi
Province; 2) to study information about behavior in Buy products through online applications for consumers
in the digital age. in Suphanburi Province 3) To study the marketing mix factors that affect the decision to
purchase products through online applications of consumers in the digital age in Suphanburi Province 4) To
study information about the decision to purchase products through via online applications of digital age
consumers in Suphanburi Province by sampling 400 people. The results of the study found that The majority
of consumers in Suphanburi Province who answered the questionnaire were female. Most of them are single.
Most of them have occupations. Civil servants/employees in government agencies Most have a bachelor's
degree in education. The average income of most respondents is between 20,001-30,000 baht. Most of them
are between 21-30 years old. Most of the respondents use applications. Shopee. The frequency of purchasing
products in 1 month of the majority of the sample respondents is 1-2 times. The amount of money spent on
purchasing products each time of the majority of the sample respondents is 401-600 baht. The type of
products purchased Most frequently of the sample, the majority of respondents were Clothes/Apparel When
analyzing demographic factors, it was found that age Education level and different average monthly incomes
It will result in different purchasing decisions. When analyzing the variance of the marketing mix with the
decision to purchase products via online applications, it was found that the marketing mix in terms of
products Distribution location And the aspect of marketing promotion affects the decision-making process
for purchasing products through online applications.
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