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Abstract

This research aimed to describe the level of intention to use ChatGPT, compare it with personal factors,
including examine its affecting factors, viz. perceived usefulness and perceived ease of use, from 199
Facebook working-age users, selected through systematic random sampling, in Bangkok metropolis. The

research instrument was a reliability tested questionnaire. Data were analyzed by mean, t-test, one-way
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analysis of variance, and multiple regression analysis. The results showed that the level of intention to use
was at high level. Age, voluntariness of use, daily time to use ChatGPT, and frequency of use caused
significantly differences on perceived ease of use. Observed variables affecting intention to use ChatGPT
were clarity and easy comprehension, simpleness to learn, simpleness to control, effort efficiency,
productivity added, effectiveness, and overall usefulness.

Keywords Intention to use ChatGPT, Perceived ease of use, Perceived usefulness
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