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CORPORATE SOCIAL RESPONSIBILITY OF MANUFACTURING FACTORIES

IN THE BANGPOO INDUSTRIAL ESTATE, SAMUT PRAKAN PROVINCE
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Abstract

This study aims to (1) examine the impact of corporate social responsibility (CSR) in marketing, production,
and community involvement on the operations of manufacturing factories; and (2) propose CSR
enhancement strategies for factories in the Bangpoo Industrial Estate, Samut Prakan Province. This
qualitative research employed in-depth interviews and focus group discussions with 55 middle-level
executives from industrial factories in the area, using semi-structured instruments for data collection.
The findings reveal that CSR in marketing, production, and community participation significantly

influences factory operations. Marketing strategies should emphasize ethical practices and social and
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environmental responsibility, fostering strong relationships with stakeholders. In production, factories
should adopt sustainable practices, including waste management, clean technology, and recycling.
Community engagement should involve listening to local needs and enabling community participation

in decision-making, implementation, and evaluation of CSR activities.

Keywords: Corporate Social Responsibility,Marketing, Production, Community
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