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Abstract

The research study of ““ Factors affecting the decision to use the Siam Commercial Bank service
Phayakkhaphum Phisai Branch (Maha Sarakham)” is a quantitative research. (Quantitative research) The
objectives were 1) to study whether different demographic factors affect the decision to use the service of
the Siam Commercial Bank, Phayakkhaphum Phisai (Maha Sarakham) branch, and 2) To study the
marketing mix factors affecting the decision to use the service of the Siam Commercial Bank,
Phayakkhaphum Phisai Branch (Maha Sarakham). are people who use the services of Siam Commercial
Bank Phayakkhaphum Phisai Branch (Maha Sarakham) 110 people with a specific sampling method by
using a questionnaire which consists of 3 parts: demographic factors Marketing mix factors and deciding
factors It is a tool for collecting information. The statistics used in the data analysis were percentage,
frequency, mean, standard deviation. The hypothesis was tested with differential t-test, F-test and Multiple
regression analysis using a ready-made computer program . The results of the study found that Most of the
respondents were female, aged 31-40 years, with education level. Under a bachelor's degree, working as
an employee of a private company, having a personal income level per month at 10,000 — 20,000 baht The
hypothesis testing results showed that Demographic factors were only age, occupation and monthly
personal income. different that affect the decision to choose the Siam Commercial Bank service
Phayakkhaphum Phisai Branch (Maha Sarakham) As for the marketing mix, only (2) personal factorsand
physical evidence factors influenced the decision to use the Siam Commercial Bank service. statistically

significant at the .05 level

Keywords: marketing mix, demographics, decision-making, banks
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