> H =) =) U A ‘&' =\ =\ U
adanionswanemsnagularodumpIumataUnanTy TikTok

1

Y a U U =
vouIaaluuadsminaszyys

Q

FACTORS AFFECTING THE DECISION TO PURCHASE PRODUCTS THROUGH

THE TIKTOK APPLICATION OF CONSUMERS IN SARABURI
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Abstract

This independent study aims 1) to study the decision to purchase products through the TikTok
application of consumers in Saraburi 2) to study the relationship between the marketing mix factors (4 P's)
and the decision to purchase products through TikTok application of consumers in Saraburi and 3) to study
the relationship between demographic factors and purchasing decisions through the TikTok application of
consumers in Saraburi. The target population and research scope are 400 consumers in Saraburi who have

experience purchasing products through the TikTok application. The results of the study that the overall
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opinions of the sample group were at a high level. Marketing mix factors in terms of price, product and
place influence the decision to purchase products through the TikTok application of consumers in Saraburi,
respectively, statistically significant at 0.05 level. Demographic factors Gender influences consumers'
decision to purchase products through the TikTok application in Saraburi, statistically significant at 0.05
level. While in terms of age, education level, occupation, and average income per month has no influence
on the decision to purchase products through the TikTok application of consumers in Saraburi, statistically

significant at 0.05 level.
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