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Abstract

Research study on factors affecting user satisfaction of Canon color printer the objectives were
1) Study the consumer satisfaction level of Canon color printers 2) Study consumer behavior in terms of
product and service quality that affect the satisfaction of Canon color printer user 3) Study the marketing
mix that affects the satisfaction of Canon color printers. Use exploratory study methods using
questionnaires as a tool to gather information the sample used in the study was students of Ayutthaya
Rajabhat university. In all 4 classes 134 students used descriptive statistics to analyze the data including
percentage mean standard deviation and reported the results with inferential statistics. Buying behavior the
stimulus of buyers the personality of user students is very high. When considering each aspect the most
average side can be sorted as follows social class attitude needs 2) Marketing mix factors user satisfaction
with Canon color printers is very high. 3) Factors affecting consumer satisfaction of Canon color printers
product differences service and image differences were statistically significant at 0.05

Keywords: Satisfaction / Marketing mix
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