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Abstract

The purpose of this study is to investigate the level of consumer opinions on the marketing mix in
Mueang District, Lopburi Province, and to study the level of consumer opinions on the decision to
use coffee shop services in Mueang District, Lopburi Province, as well as to test the influence of the

marketing mix on the decision to use coffee shop services in Mueang District, Lopburi Province.
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The population is consumers who have used coffee shop services in Mueang District, Lopburi
Province. The sample size is set to 184 people, using a probability sampling method. The tool used
in the study is a questionnaire. The statistics used for data analysis include frequency, percentage,
mean, standard deviation, and multiple regression analysis. The results of the study found that the
overall level of opinions on the marketing mix of consumers is very high, and the level of opinions
on the decision to use coffee shop services is also very high. The marketing mix, in terms of
product, distribution channel, promotion, and process, significantly influences the decision to use

coffee shop services at a statistically significant level of 0.05.
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