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Factors affecting the decision to buy products online from using the TikTok application

of people in Khao Phra Ngam Subdistrict, Mueang Lop Buri District
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Abstract

The study of factors influencing online purchasing decisions through the use of the
TikTok application by the residents of Khao Phra Ngam Subdistrict, Mueang Lopburi District,
Lopburi Province, with the following objectives: 1.To study the factors affecting the decision
to purchase products online using the TikTok application among the residents of Khao Phra
Ngam Subdistrict, Mueang Lopburi District, Lopburi Province.To compare personal factors
with the decision to purchase products online using the TikTok application among the
residents of Khao Phra Ngam Subdistrict, Mueang Lopburi District, Lopburi Province.To study
the marketing mix factors that affect online purchasing decisions through the use of the
TikTok application by the residents of Khao Phra Ngam Subdistrict, Mueang Lopburi District,
Lopburi Province, categorized by gender, age, education level, average income, and
occupation. The sample group consists of 400 individuals who use the TikTok application for
online shopping in Khao Phra Ngam Subdistrict. A questionnaire was used as a data
collection tool, employing t-tests and one-way ANOVA or F-tests using the LSD method at a
statistical significance level of 0.05. The study found that differences in gender, age,
education level, average income, and occupation do not significantly affect opinions on
online purchasing decisions through the TikTok application at a statistical significance level
of 0.05. In the second hypothesis test, the study found that marketing factors do not
significantly affect online purchasing decisions through the TikTok application by the
residents of Khao Phra Ngam Subdistrict, Mueang Lopburi District, Lopburi Province,
accounting for 9.9%. Product factors, price factors, distribution channel factors, and
promotional factors do not significantly affect online purchasing decisions through the
TikTok application. Multiple regression analysis was used with the stepwise method to

determine the importance of the variables entered into the equation.
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