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Abstract

The study of factors affecting the decision to use coffee shop services of Generation y and
Generation z consumers in Pak Phreo Subdistrict, Mueang District, Saraburi Province. This research has
objective: 1. To study the personal factors of Generation z and Generation y that affect the choice of using
coffee shops in the area of Pak Phriew Subdistrict, Mueang District, Saraburi Province. 2. To study the 7Ps
Marketing Mix that affect the choice of using coffee shops of Generation z and Generation y in the area of
Pak Phriew Subdistrict, Mueang District, Saraburi Province. Data was collected from a sample of 184 people
through a questionnaire. The results of the study of different personal factors by T-Test analysis at the
significance level (QL) of 0.05, Gender Age and by One-Way ANOVA (F-test) at the significance level (OL)
0f 0.05, Education Occupation and monthly Income which can be concluded that different personal factors
have no effect on the decision to choose to use the coffee shop services in Pak Phreo Subdistrict, Mueang
District, Saraburi. From the results of the multiple regression analysis, it was found that there were 2 factors
that influenced the decision to use coffee shop services in Pak Phreo Subdistrict, Mueang District, Saraburi
Province. Statistically significant at 0.05, with the influence from most to least as follows: Physical
Evidence, People but Price, Product, Place, Service process, Promotion had no effect on the decision to use
the coffee shop services of Generation z and Generation y in Pak Phreo sub-district, Mueang district,

Saraburi province.
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