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MARKETING MIX FACTORS AFFECTING THE DECISION
TO CHOOSE ACCOMMODATION SERVICES THROUGH ONLINE CHANNELS
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Abstract

This study aims to describe the marketing mix factors that influence the decision to use online
accommodation services in Lopburi Province. It is a quantitative study with a sample group consisting of
Thai tourists who have used or are interested in booking accommodation online in Lopburi Province. Data
was collected through an online questionnaire from 400 randomly selected individuals. Data analysis
employed descriptive statistical tools, including percentage, mean, standard deviation, and inferential
analysis, using methods such as independent sample t-tests, one-way ANOVA, paired sample t-tests, and
multiple regression analysis. The study found that 1) demographic factors such as gender, age, education

level, occupation, and average monthly income of consumers significantly influence the decision to use
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online accommodation services in Lopburi Province, and 2) marketing mix factors such as product and
service, price, distribution channels, and promotion significantly influence the decision to use online
accommodation services in Lopburi Province at a statistical significance level of 0.05.
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