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Abstract

The objective of this study were to describe the purchase decision and the marketing mix
component of Adidas clothes through an online application of people in Banmao sub-district, Banmo
District, Saraburi Province to investigate the association between marketing mix and purchase decisions on
Adidas clothes of people in Banmao sub-district, Banmo District, Saraburi Province A total of 184 samples

were used in the study. A questionnaire served as the instrument.

The following statistics were utilized in the analysis: percentage, mean, and standard deviation.
Independent Sample T-Test analysis, One-Way ANOVA, and Multiple Regression Analysis are all
examples of test statistics. The majority of respondents, according to the study, had an opinion on the
marketing mix. The Privacy is the most important , followed by the Place , the Promotion, the Price, the
Personalization, the Physical Evidence, and the Product. Evaluation of alternative was the factor with the
highest mean, followed by Information search, Problem Recognition, Purchase decision and Post purchase
behavior. The hypothesis test's findings showed that occupation was equal. The gender, age, education ,
income were not equal. The purchase decision to Adidas clothes through an online application of people in
Banmao sub-district, Banmo District, Saraburi Province is influenced by marketing mix variables. Hence,
the hypothesis was accepted The gender, age, education , income of people in Banmao sub-district, Banmo

District, Saraburi Province
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