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Factors affect to consumer behaviors for choose of rental room
at Plum condo park Rangsit Khlong Nueng, Khlong Luang District, Pathum Thani
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ABSTRACT

The objectives of the research were to study the marketing mixed factors, brand
loyalty and trust that affected the for choose of rental room at Plum condo park Rangsit
Khlong Nueng, Khlong Luang District, Pathum Thani. The quantitative approach survey
method was utilized. The sample of 175 residents living in Plum condo park Rangsit were

selected by means of convenience sampling. Structured questionnaire was used as the
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research tool to collect data. Statistics used to analyze data were frequency, percentage,
mean, standard deviation and multiple regression analysis at 0.05 statistically significant

difference.

The results of the study were the marketing mixed factors used by the sample group
to choose to live in Plum condo park Rangsit, brand loyalty and trust on Plum condo park

and the decision to choose Plum condo park Rangsit with various reasons were at high level.

The hypothesis test result found that the marketing mixed factors, brand loyalty, and
trust on Plum condo park Rangsit mutually affected the decision to choose Plum condo

park Rangsit with the R-Square of 0.867
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