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Abstract

The objectives of this research aimed 1. to investigate the customer satisfaction with loan services
of the members of Lopburi Teacher Savings and Credit Cooperative, Limited; 2. to study the marketing
factors of Lopburi Teacher Savings and Credit Cooperative, Limited; and 3. to examine the marketing
factors affecting customer satisfaction with loan services of the members of Lopburi Teacher Savings and
Credit Cooperative, Limited. The research instrument was a questionnaire. The sample were 184 members
of Lopburi Teacher Savings and Credit Cooperative, Limited. The data collection was analyzed by
frequency, percentage, mean, standard deviation, and Multiple Regression Analysis. The results showed
that 1. The overall customer satisfaction with loan services of the members of Lopburi Teacher Savings
and Credit Cooperative, Limited was at a high level. Considering each aspect, the average values could be
sorted from the highest to lowest aspect as follows: the progression, equality, sufficiency, punctuality, and
continuity, respectively; 2. The overall marketing factors of Lopburi Teacher Savings and Credit
Cooperative, Limited was at a high level. Considering each item, the average values could be sorted from
the highest to lowest aspect as follows: the service process, physical aspect, marketing promotion,
distribution, human resources, product, and price, respectively; and 3. There were 3 marketing factors,
including the channel of distribution, human resources, and service process. These have affected customer
satisfaction with loan services of the members of Lopburi Teacher Savings and Credit Cooperative at a

statistical significance of 0.05.
Keywords: Marketing Factors, Satisfaction, Loan
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