AuNNNSTUINsdanasaauiawalavesidenidenns
o A A a 1
A1UNNUETININTNUNAIAS LN

The Effect of Quality Service on Satisfaction of Taxpayer

of Sisaket Area Revenue Office

LYY 6 2
alvsnd lvese
UNANED

(%
[

ANSANYIINEASIL 3

[

noUszasd 1) WefAnwinun nnsIiuINISveedItnauassnnsiun

= v o A = P v o = ° o X A o
FAELINY JIMINATASLNY 2) LW@ﬂﬂUWﬂ'J']NWQW'EﬂQTBQQLaﬂﬂqwﬂqﬂi VDNATUNNUATININTNUNFATAS LN Y

U = Y a U =

wineSaziny 3) ieAnwianuduiussenitsaunmmsiiusnsiuanuiianelavesidenidenns

293

Y ¥
o w A A av A

drdnnuassmnsiiuiesazing Swinesazing n1snyITeliduaideddisns ngudiegn loun

[ '
Y a o £% A a

identBensluvieSuiaveuvesdninnuassnnsiuiasaziny 31U 400 518 taen1sdusiegng

Y

wuutudey adanlglunisiesnziteya loun Arnud Adesas Awas LezduleuuuwnsgIu N3

Y

Anneiilennaeuaunigiu Inediaszinisanaenmga

Han1sANE WUt nausegne dwlng) Wuwends (Seeaz 52.80) fo1g3zning 20-50 U
(Segar 71.00) n1sAnwseAuUTyyns (Foway 56.30) A3ULUUNITUTENOUAINTT YARASTTUAN
(Seway 78.80) selasaifion agsening 100,001 - 500,000 Umseidiau (Fegay 43.00) fszeziian
Tunsldusnis wnndt 5 T (Sesaz 46.00) anwagn1susenaufanisueyan (Segay 57.30) wawdl
Ruawuegil 100,001 - 500,000 U (Fowaz 49.50)

namaszitadesunuanmsliuinng lneamsmegluszdumniian Seswmuadu
Ao fumsaienuidesiiluuimsuazsunisioilaldluuing Gevay 4.49) FumsiliiAaa
Foteuarlilald (Fowaz 4.37) funisuinnsiinevauss (Fewas 4.35) uazdunisliuinsiiu
U550 (Feway 4.33)

3

Han1TIesIERladeauauianels lngnmsinegluseduuiniian  SeennuEiu Ae

[y

v 'Y o aAa 1 v a Y Y = 9 N9 ¥ a Y
WqUﬂqﬁLLa@Q@ﬁUqﬁﬂmmmaﬁj UusnNIg (So8ay 4.41) @"Iu@]')']llLWSQW@%@Q%@%@WFLMUiﬂqi (Souay

4.40) FMUAMAINYBIUINIG (Fogay 4.39) Auanuasainauieiiielasuainuinig (fevas 4.38)
AUUTEANUAIUNISIAUSNNS (3ouay 4.36) wazauaildanenaneld Weldusnis Govay 4.29)

Han1snadeuaunigiy Jadesuamuninnisliuinis danuduiusiuasiuaiuiianela

A = [ (%

YoiFeN18e1ns dinauassinsiuneSasiny Jminesaviny asunaladn Jadesmununinnis

Y [y

usnistlagnmsinluynaanu danuduiusivauianelavesdidunidens egreildeddgmnia

o

ada 0.01

1 =1 ' =~ v Y a o Y a A ' P Y o ~
uneuilfudnilsvesnisiunindaszisos aunmnishivinsiidwasernuiteovelaves{idonidons
dinauassnnsiuesasiny

2 o = a a a o a a ) s a a a ) °
UnAnyUSyaiv Tasan1snivsyaniv ndngasmIvsyanmesgussmaumansuasusmsgsng Nnine desuAuma

NIA15IATININIUIYYIMSFUTEAMAUAERSLAaTUTNISTINA Wi 1



Abstract

This research aimed to 1) study the quality of services of Sisaket Revenue Office, 2)
study taxpayer’s satisfaction toward Sisaket Revenue Office, and 3) study the relationship
between the quality of services and taxpayer's satisfaction in Sisaket Revenue Office, Sisaket
Province. The research methodology was survey research. The subjects of the study were
400 taxpayers who received services at Sisaket Revenue Office. The subjects were selected
by using the accidental sampling method. Data were analyzed by using statistical analyses
consisting of frequency, percentage, mean, standard deviation, and hypothesis testing
namely Multiple Linear Regression.

The results of the study showed that most of the subjects were female (52.80%),
aging 20 - 50 years old (71.00%), holding a bachelor degree (56.30%), having natural
personal business type (78.80%), gaining income around 100,001 - 500,000 Baht a month
(43.00%), receiving services at the Sisaket Revenue Office more than 5 years (46.00%),
running a retail business (57.30), and having investment fund around 100,001 - 500,000 Baht
(49.50%).

The results of the quality of services revealed that the quality of the overall
services was at the highest level. The highest qualified factor was reliability enhancement
and service mind (x = 4.49) followed by trust promotion (x = 4.37), responsive service
providing (x = 4.35), and concrete service providing (x = 4.33).

The results of the taxpayer’s satisfaction revealed that the overall satisfaction was
at the highest level. The highest satisfying factor was having courtesy and politeness (x =
4.41) followed by enough officers for providing services (x = 4.40), service quality (x = 4.39),
comfortable service receivining (x = 4.38), fast coordination (x = 4.36), and reasonable
expenses for receiving services (x = 4.29)

The hypothesis testing indicated that the quality of services was highly correlated
with  taxpayer’s satisfaction in Sisaket Revenue Office, Sisaket Province. In sum, overall
factors of the quality of services were significantly correlated with taxpayer’s satisfaction (p <
0.01).
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